




For over a decade, Thailand has been internationally recognized as a

regional centre for ICT growth and development, and its ICT Policy

Framework has been an exemplary model for the development of an

effective telecommunications and ICT regulatory environment (ITU,

2015).



In 1995, the country 

launched an ambitious 

project to address the goal 

of ensuring access to 

education for all through 

technology. 

In 2002, the National ICT 

Master Plan, a 

comprehensive policy 

framework for ICT 

development, was created 

and the Ministry of 

Information and 

Communication 

Technology (MICT) was 

established.

In recent years, both the 

Ministry of Information and 

Communication 

Technology (MICT) and the 

Ministry of Education 

(MOE) have set 

development plans to build 

both infrastructure and 

people’s ICT literacy with 

the mission to “create a 

labour force of adequate 

ICT professionals that are 

knowledgeable, skilled and 

information literate, in 

order to develop Thailand 

in a sustainable and stable 

knowledge and innovation 

based society” (2009).

THAILAND

EDUCATION TO  ALL THROUGH 

TECHNOLOGY



2014 Smart Thailand 2020 
NEW POLICY OBJECTIVE: 

to boost accessibility, 

making ICTs a basic 

commodity for the entire 

country through ongoing 

improvements in 

infrastructure and increased 

mobile broadband 

penetration. 



ICT LITERACY 
provides opportunities for women to fully and equally participate in the digital economy 

and society, and exercise their right to speak, share ideas, access information and build 

knowledge.



The existing 2,000++ Telecentres scattered across the country and set up at sub-district 

administrative offices, community centers, health care centers, schools, and the USO NET 

Community Centers, provide access to ICTs and the Internet in rural and remote areas with a 

focus on digital literacy. 

2,000 ++
TELECENTRES



Smart Thailand has also resulted in the establishment of some 400,000 public Wi-Fi access points 

(ITU, 2015). 



how to ensure their sufficient sustainability, organizational stability, and programmatic 

flexibility to allow these spaces to survive once the immediate round of funding allocated 

for their set-up runs out.

OF TELECENTRES

many telecentres in Thailand have shut down and there is growing awareness that the first generation of 

telecentres which provided a basis for introducing the Internet and basic ICT literacy (particularly in rural 
areas and among marginalized and disadvantaged groups) has now become obsolete. 



FROM YOUTH & SMALL MEDIUM ENTREPRENEURS

scaling up the existing 

telecentres and offering 

more friendly innovation and 

co-working spaces or 

SMART hubs. 

GROWING DEMAND



SMART HUBS

CO-WORKING SPACES

OR

are places where people can: come together,

generate ideas, solutions, learn new

knowledge and skills, get assistance on how

to set up their local businesses, establish

strong networks and have access to skilled

personnel, and e-Learning resources

(MOOCs), among others.





E-services play a significant role in 

development by accelerating public service 

delivery, improving government 

accountability, encouraging civil participation 

in decision making processes, boosting the 

digital economy, among others.

However, unless rural people are empowered 

with digital literacy and entrepreneurial skills, 

they will remain digitally excluded and 
marginalized in terms of access and use of ICT. 

E-SERVICES 



SUCCESS STORIES FROM MICT 

& ITS PARTNER
CCDKM has developed

culture and context

sensitive curricula on

entrepreneurship skills

for rural communities,

using simple and

effective strategies to

help them join global

market places and link

with buyers to sell their

products nationally and

internationally through

mobile technology.

Through multi-stakeholders’ partnerships,

training of the trainers courses have been

conducted nationwide and rural

communities are increasingly using ICT to

reach out and collaborate with national,

regional and international organizations to

implement their local sustainable

development projects and initiatives.

Their English language is also improving!

An essential added value when working in

the ASEAN Economic Community.



Since 2006, MICT has supported CCDKM to train both

offline and online 348.820 Thai marginalized

people, ensuring gender equality.



From 2013-2015

80.000++ 
people have been 

trained on digital 

literacy and 

entrepreneurship 

skills. 



is the main supporter of these projects under the priorities of the Digital Economy Policy Plan 

Pillar 4, namely: Digital e-Commerce, Digital Entrepreneurs, Digital Innovation, and Digital 

Contents.

MICT



MICT SUPPORTED ALSO THE FOLLOWING PROJECTS



SAFSeN is an ICT based platform

designed to provide agricultural

tips on appropriate technology to

rural small-scale farmers in

ASEAN; bridge gaps in

educational and literacy levels;

narrow the digital divide (gender

and geographic); link and network

ASEAN farmers; and enhance

food security through sustainable

agriculture technologies.

The SAFSeN training course

created by CCDKM is available in

English, Thai, Bahasa, Malay and
Vietnamese.



SAFSEN teaches farmers how to

use the ICT platforms, write

content and report stories from

the field, shoot, edit and upload

photographs on the web, use

Facebook and Line to share and

communicate information on

sustainable agriculture

technologies.

For most farmers, it was their first

time to use social media to raise

awareness about their work.

Furthermore, their English literacy

skills also improved. After the

successful outcomes of this project,

Thailand’s SMART Farmers model

was taken as an example in the

ASEAN region.

CCDKM TRAINED 5,000 FARMERS IN THAILAND AND LAOS ONLINE & OFFLINE 



SMART Farmers from Northern Thailand

trained 37 Cambodian farmers and in

partnership with CCDKM and Oxfam,

launched the first two Community Innovation

Centres (CCIC), in Pursat and Takeo

provinces. The Project aims to improve the

digital literacy capacity of Cambodian

farmers, and empower them with access to

important information sources, including

crop choice, weed control, environment and

climate change, weather information,

markets; and promote nationally and

regionally their own stories, products and

services.

CAMBODIA COMMUNITY INNOVATION CENTER (CCIC) 



COMMUNITY BASED TOURISM

The Very Local Trip Community Based

Tourism project integrates the social,

economic, and environmental

dimensions of development by

enhancing the capacities of local

artisans and farmers to use ICT and

media, to promote and conserve
cultural and environmental heritage.

The project also contributes to the

promotion of Thailand’s digital

economy, in particular ICT, Tourism

and Sustainable Development by:

facilitating the involvement of Thai

local people and communities in

tourism development around natural

and cultural heritage sites and

encouraging business and marketing
linkages with international partners.



Home-based work is widespread in 

all regions of Thailand. Out of 

249,290 households, there 

are 440,251 people 

earning their livelihood through 

homeworking. Of this number, 

337,526 are women; 

more than half are uneducated or 

just attended primary schooling, 

and have been victims of abuses 

and marginalization

CRAFTS



Through the WE.STYLE.FOR A

CAUSE initiative, CCDKM has

met the demand of thousands of

women homeworkers to upgrade

through ICT, their

entrepreneurial, design and

styling skills to fit the trends and

requirements of international

and regional markets. For the

first time in Thailand, local and

international trainers, fashion

and lifestyle experts, have joined

forces to deliver an innovative,

practical and community friendly

pedagogy based on hands on

experience and collaborative

learning.

C C D K M  



THE NAT SPACE: Is a co-working space designed for

communities who want to learn and access ICT to

improve their business and entrepreneurial skills and

expand their knowledge and expertise in different sectors

such as sustainable tourism, agriculture, online

education and e-business solutions.

THE NAT SPACE



SAB – SAFETY AGRI BURIRAM

A social enterprise and creative space where farmers can link and exchange about

Organic Farming, Food Safety and Sustainable Agriculture Methods.

Dr. Nucharaporn Kritreongroj, founder of Akelada Hotel in collaboration with The Nat

Space and The Research Center of Communication and Development Knowledge

Management (CCDKM) developed this concept where farmers and members of the

ASEAN community can exchange and find new solutions related to fair trade, farmers’

market price, and sustainable farming methods to achieve good crop yields without

harming the natural environment or the people who live and work in it.



MICT
AS LEADER IN THAILAND IN ICT FOR DEVELOPMENT

Has the mission to empower societies in 

ASEAN
To equally participate in the digital economy 




