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A Peace Communication
Paradigm

* The emerging [rameworlk is a
PEACE COMNMUNICATION
paradigm that will reflect the
current realicy and needs
anchored on mulolateralism
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»".We no longer go online. We live online.




Video on Mobile

% of smartphone owners who watch video on their devices
72%
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LOCAL THAI CREATORS
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Shopping on Mobile
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Searches on Mobile

% of smartphone owners who use search engines at least weekly
88%
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How to innovate for communication in Asia
Channel  sdpsbic ecnnoiony
Content o ween
Language  unestood iepresented

EX p e ri e n C e Meaningful moments



CONTENT IS KING
People look for things that
are refevan! to them, that's
why there's a need for
more local, relstolie
content online.




PEOPLE LOOK FOR

EXPERIENCES

The power of your message
depends on how

it can become

a meaningful moment

for the individual and others.
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